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The suggestive power of packaging as a communication tool. Packaging is the face of a product. Packaging
not only gives a product its visua identity, but it can also determine where that product is placed on a
crowded store shelf and can be the crucial factor in determining our decision to buy. Over the last few years,
however, the understanding of the role of packaging has changed. In the past, packaging was thought of as an
extension of the product's print advertising campaign--as a mere projection screen for established logos and
brand messages. Today, packaging is considered to be a self-contained facet of an overall communication
concept. Boxed and Labelled 2 documents the main strategic directions that exist in current packaging
design--all of which address alonging for "truthfulness." One of these directionsis an increased tendency to
emphasi ze the tried and true values of a product, for example, with aretro look that aims for an "Ah, just like
grandma used to make!" reaction. Another direction is down-to-earth rather than in-your-face packaging,
including unostentatious sol utions made of recycled paper that play up a product's connection to nature. On
the other end of the design spectrum, there is also packaging that gives a product a distinct ook and feel
through avery playful use of graphic design, patterns, and illustration. Because our relationship to food
products has changed so drastically in the last few years, especially in regard to the importance we place on
the source and quality of ingredients, the majority of the examplesin Boxed and Labelled 2 are food-rel ated.
But other examples from awide spectrum of products also highlight the traits that distinguish those on the
cutting edge of the evolution in packaging concepts. Although the work in Boxed and Labelled 2 ranges
from minimalistic to whimsical, from clear-cut to ambiguous, al of the featured examples deliver their own
unique brand values and experiences. With its inspiring and entertaining selection of products that stand
apart in the competitive marketplace, this book is a compelling exploration of the communication power of
stateof-the-art packaging design today.
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From reader reviews:
Steven Maravilla:

Spent a free the perfect time to be fun activity to complete! A lot of people spent their sparetime with their
family, or their own friends. Usually they accomplishing activity like watching television, going to beach, or
picnic from the park. They actually doing ditto every week. Do you feel it? Would you like to something
different to fill your own personal free time/ holiday? Could be reading a book could be option to fill your
free of charge time/ holiday. The first thing that you ask may be what kinds of book that you should read. If
you want to attempt look for book, may be the publication untitled Boxed and Labelled Two!: New
Approaches to Packaging Design can be very good book to read. May beit is usually best activity to you.

Blanche Watson:

Do you one of the book lovers? If yes, do you ever feeling doubt when you are in the book store? Try to pick
one book that you find out the inside because don't determine book by its include may doesn't work is
difficult job because you are scared that the inside maybe not since fantastic asin the outside look likes.
Maybe you answer is usually Boxed and Labelled Twao!: New Approaches to Packaging Design why because
the amazing cover that make you consider about the content will not disappoint an individual. The inside or
content is usually fantastic as the outside or even cover. Y our reading sixth sense will directly direct you to
pick up this book.

Jerry Carley:

It is possible to spend your free time to learn this book this reserve. This Boxed and Labelled Two!: New
Approaches to Packaging Design is simple bringing you can read it in the recreation area, in the beach, train
aswell as soon. If you did not include much space to bring the actual printed book, you can buy typically the
e-book. It is make you better to read it. Y ou can save the particular book in your smart phone. Consequently
there are alot of benefits that you will get when you buy this book.

Mary Norman:

Don't be worry in case you are afraid that this book will probably filled the space in your house, you may
haveit in e-book means, more simple and reachable. That Boxed and Labelled Two!: New Approaches to
Packaging Design can give you alot of good friends because by you checking out this one book you have
thing that they don't and make you more like an interesting person. This kind of book can be one of a step for
you to get success. This e-book offer you information that possibly your friend doesn't recognize, by
knowing more than different make you to be great persons. So , why hesitate? We need to have Boxed and
Labelled Two!: New Approaches to Packaging Design.
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